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KHATNANI RITIKA RANJEETA 30 185 6.17 PASSES/B Grade

24 ADVERTISING DESIGN21 + 40 + 61 + A 5 8 40

2020 0164 0059 3671ADVERTISING & MARKETING RESEARCH26 + 23 + 49 + C 5 5 25

20BMM024 BRAND BUILDING 18 + 27 + 45 + C 5 5 25

ADVERTISING IN CONTEMPORARY SOCIETY10 + 27 + 40$ + D 5 4 20

CONSUMER BEHAVIOUR34 + 35 + 69 + A 5 8 40

COPYWRITING - - 55 B+ 5 7 35

KISHANCHANDANI MOHIT RAMESH ASHWINI 30 245 8.17 PASSES/A Grade

26 ADVERTISING DESIGN16 + 45 + 61 + A 5 8 40

2020 0164 0065 6456ADVERTISING & MARKETING RESEARCH28 + 33 + 61 + A 5 8 40

20BMM026 BRAND BUILDING 30 + 29 + 59 + B+ 5 7 35

ADVERTISING IN CONTEMPORARY SOCIETY32 + 30 + 62 + A 5 8 40

CONSUMER BEHAVIOUR36 + 37 + 73 + A+ 5 9 45

COPYWRITING - - 70* A+ 5 9 45

MANDHYAN MRIDDUL VIJAY SANGEETA 25 165 F(1) FAILS/ATKT

33 ADVERTISING DESIGN21 + 38 + 59 + B+ 5 7 35

2020 0164 0066 1507ADVERTISING & MARKETING RESEARCH- - 52 B 5 6 30

20BMM033 BRAND BUILDING 18 + 35 + 53 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY- - 50 B 5 6 30

CONSUMER BEHAVIOUR- - 33F F 0 0 0

COPYWRITING 33 + 34 + 67 + A 5 8 40

RAMNANI BHAVIKA SANJAY ANITA 25 175 F(1) FAILS/ATKT

47 ADVERTISING DESIGN22 + 36 + 58 + B+ 5 7 35

2020 0164 0059 4063ADVERTISING & MARKETING RESEARCH32 + 21$ + 53 + B 5 6 30

20BMM047 BRAND BUILDING - - 23F F 0 0 0

ADVERTISING IN CONTEMPORARY SOCIETY33 + 21$ + 54 + B 5 6 30

CONSUMER BEHAVIOUR36 + 24 + 60 + A 5 8 40

COPYWRITING 32 + 29 + 61 + A 5 8 40

TAYAL AADHYA GAURAV SWATI 20 125 F(2) FAILS/ATKT

63 ADVERTISING DESIGN- - 0F F 0 0 0

2020 0164 0061 5034ADVERTISING & MARKETING RESEARCH- - 0F F 0 0 0

20BMM063 BRAND BUILDING 17 + 27 + 44 + D 5 4 20

ADVERTISING IN CONTEMPORARY SOCIETY16 + 31 + 47 + C 5 5 25

CONSUMER BEHAVIOUR36 + 26 + 62 + A 5 8 40

COPYWRITING - - 60 A 5 8 40

FATWANI MAYANK SUNIL KOMAL 30 180 6 PASSES/B Grade

96 ADVERTISING DESIGN12 + 37 + 49 + C 5 5 25

2020 0164 0061 5684ADVERTISING & MARKETING RESEARCH- - 40# D 5 4 20

20BMM096 BRAND BUILDING 25 + 27 + 52 + B 5 6 30

ADVERTISING IN CONTEMPORARY SOCIETY28 + 24 + 52 + B 5 6 30

CONSUMER BEHAVIOUR34 + 29 + 63 + A 5 8 40

COPYWRITING 32 + 26 + 58 + B+ 5 7 35

RATANPAL YUGAL PADAM JYOTIKA 25 175 F(1) FAILS/ATKT

129 ADVERTISING DESIGN19 + 40 + 59 + B+ 5 7 35

2020 0164 0065 6506ADVERTISING & MARKETING RESEARCH- - 35F F 0 0 0

20BMM129 BRAND BUILDING 17 + 21 + 40$ + D 5 4 20

ADVERTISING IN CONTEMPORARY SOCIETY32 + 25 + 57 + B+ 5 7 35
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CONSUMER BEHAVIOUR37 + 29 + 66 + A 5 8 40

COPYWRITING 38 + 32 + 70 + A+ 5 9 45

MENDA AASHNA KAMAL RENU 30 260 8.67 PASSES/A Grade

ADVERTISING DESIGN- - 59 B+ 5 7 35

2019 0164 0063 4923ADVERTISING & MARKETING RESEARCH31+ 37+ 70*+ A+ 5 9 45

19BMM108 BRAND BUILDING 15+ 46+ 61+ A 5 8 40

ADVERTISING IN CONTEMPORARY SOCIETY36+ 40+ 76+ A+ 5 9 45

CONSUMER BEHAVIOUR30+ 44+ 74+ A+ 5 9 45

COPYWRITING 36+ 46+ 82+ O 5 10 50


